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Background: ​After losing a considerable amount of productive time to a phone game I had 
downloaded a few days prior, I was curious how something so simple could have been so 
distracting and addictive. I began to pose this question and also looked at how other industries 
have created addictive products and mislead the public about those products. Through practices 
such as deceptive marketing and extensive research and development, companies were able to 
successfully create addictive products and introduce them into daily life. I began to look for 
similar patterns and correlations. The conversation around addictive design is new and growing. 
The research around it is not quite as extensive. ​Research around addictive design is catching up, 
and my studies examine the borrowed practices of the technology industry from other products. 
My questions and studies are not questioning if technology is designed to be addictive, but how 
it is done and where the practices of addiction are borrowed from. 
 
Methods:​ I consulted with Dr. Devan Rosen, who similarly was asking questions around 
addictive design and encouraging his students to unplug from their devices for a short period of 
time. He indicated that the same behavioral tactics used by big tobacco were being deployed by 
big technology companies to create addicting products. Curious to see if there was more to be 
uncovered, we began our research process. Much of this information was not available, as it is 
not public information, so we had to draw correlations between the two industries based on what 
we could find. We began to produce a research paper around this subject, completing literature 
reviews. 
 
Results: ​Our work raised the question of addictive technology being a critical public health 
issue. We suggested recognizing it as such and working to combat its effects similar to our 
response to tobacco, through taxation and designated substance free zones. Our work highlights 
industries accountability, especially when knowledgeable of the effects of its addictive products. 
The language and concepts we introduce are written to be widely understood. ​The tobacco 
industry mastered the art of manipulation and deflection. It followed a strategic playbook: 
studying the effects of product use and withholding that information to the public, intentionally 
engineering addictive products, marketing them directly to children, projecting positive product 
value and motivation through mass advertising, adding new features to products, and pushing its 
products to emerging markets. Through leaked internal documents and whistleblowers from both 
the tobacco and technology industries, it has been made known to the public the intentions and 
troubling motivations of the private sector. We uncover the technology industry’s adoption of the 
tobacco industry’s strategy towards manipulating mass populations and creating addictive 
products. 
 
 
 Conclusion: ​Our research indicated that individuals are engineered by economists and scientists 
to behave in conditioned ways that will benefit the economy of organizations in control. We can 
see examples of corporations actively hiring social, psychological, behavioral, and data scientists 
to influence how consumers consume goods as well, oftentimes through the creation of products 
that require constant fixation. The technology industry has developed a field called persuasive 
technology to look at how individuals interact with technology and build their findings into 
products. The industry takes advantage of neuroscience to hack our decision making capacity, 
altering individual and collective well being. ​ ​Technology organizations are able to exploit a 
psychological vulnerability, override self control, and view users of the product as guinea pigs. 
Corporations are successful in and are able to drive sales by marketing the fear of missing out, 
presenting the opportunity cost of not consuming the product. Organizations exploit individual’s 
short term fixations and the threat of scarcity by offering a temporary solution of pleasure and 
not happiness. ​ ​Technology has mastered the art of instant gratification, especially with a culture 
fixated on it. Consumers buy a pleasure to increase pleasure. Individual behaviors are 
manifestations of the biochemistry that drives them. 
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